
 
 

 
 
 
11 August 2015 
 
 
To: Councillors Hunter, Hutton and Ryan  

 
The above members are requested to attend the:  
 

LICENSING PANEL 
 

Tuesday, 18 August 2015 at 1.30 pm 
in Committee Room A, Town Hall, Blackpool 

 

A G E N D A 
 
 

1  APPOINTMENT OF CHAIRMAN   
 

 To appoint a Chairman for the meeting. 
 

2  DECLARATION OF INTEREST - LICENSING   
 

 Members are asked to declare any interests in the items under consideration and in 
doing so state:- 
 
(1) the type of interest concerned 
 
(2) the nature of the interest concerned; and 
 
(3) whether they have or have not sat on a Planning Committee which has previously 
considered a planning application in respect of a licensed premises which is also subject 
to consideration for a premises licence as part of the agenda for this meeting. 
 
If any Member requires advice on declarations of interests, they are advised to contact 
the Head Democratic Governance in advance of the meeting. 
 
(Members are asked to also pay particular attention to the guidance sheet on interests 
supplied with the agenda). 

 
3  PROCEDURE FOR THE MEETING   

 
 The Chairman of the Panel will summarise the procedure and announce the equal 

maximum amount of time for each party to speak for the hearing. 
 

Public Document Pack



A. Items 1 and 4 (b) will be undertaken in private session by the Panel and not in 
the Meeting Room.  
B. Items 2, 3, 4(a) and 4(c) will be recommended to the Panel to be held in public. 
C.         The Panel may decide to exclude the public from all or part of a hearing where it 
considers that the public interest in so doing outweighs the public interest in the 
hearing, or that part of the hearing, taking place in public. (This includes a party and 
any person assisting or representing a party) 

 
4  APPLICATION FOR A PREMISES LICENCE- LAS IGUANAS  (Pages 1 - 90) 

 
 a. APPLICATION AND REPRESENTATIONS SUBMITTED. To consider the attached report 

 
b. DETERMINATION OF THE APPLICATION FOR A PREMISES LICENCE- Las Iguanas 
 
c. ANNOUNCEMENT OF THE DECISION FOR THE APPLICATION FOR A PREMISES 
LICENCE- Las Iguanas 
 

 
 

Venue information: 
 
First floor meeting room (lift available), accessible toilets (ground floor), no-smoking building. 
 

Other information: 
 

For queries regarding this agenda please contact Lennox Beattie, Executive and Regulatory 
Manager, Tel: 01253 477153, e-mail sarah.chadwick@blackpool.gov.uk 
 

Copies of agendas and minutes of Council and committee meetings are available on the 
Council’s website at www.blackpool.gov.uk. 

 

http://www.blackpool.gov.uk/


 

Report to: Licensing Panel 
 

Relevant Officer: Sharon Davies, Head of Licensing Services 

Date of Meeting : 
 

18th August 2015 

 

APPLICATION FOR A PREMISES LICENCE – Las Iguanas 
 

1.0 
 

Purpose of the report: 
 

1.1 
 

To consider an application for a Premises Licence at Las Iguanas, 66-74 Promenade. 
 

2.0 
 
2.1 

Recommendation(s): 
 
The panel is requested to consider the application and determine whether the 
granting of this application would adversely impact on the licensing objectives. 

  
3.0 
 

Reasons for recommendation(s): 

3.1 
 

Representations have been received therefore there must be a hearing to determine 
the application. 
 

3.2a Is the recommendation contrary to a plan or strategy adopted or 
approved by the Council? 
 

No 

3.2b Is the recommendation in accordance with the Council’s approved 
budget? 
 

Yes 

3.3 
 

Other alternative options to be considered: 
 

 None, once an application has been submitted and representations received it must be 
considered by the Licensing Panel. 

 
4.0 Background Information 

 
4.1 
 
 
4.2 
 
 

On 11th June 2015, the Licensing Service received an application from Las Iguanas Ltd 
for the grant of a Premises Licence for Las Iguanas, 66-74 Promenade, Blackpool. 
 
The application requests permission for: 

 The sale of alcohol Sunday-Thursday 09.00 – 00.00, Friday-Saturday 09.00-
01.00. A copy of the application is attached.  
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4.3 
 
 
4.4 
 
 
4.5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
4.6 
 
 
 
 
 
 
 

 The provision of late night refreshment Sunday-Thursday 23.00-00.30, Friday-
Saturday 23.00-01.30 

 Recorded music Sunday 14.00-22.00, Monday-Thursday 19.00-22.00, Friday-
Saturday 19.00-00.00 

 A copy of the application is attached. 
 

Representations have been received from Lancashire Constabulary. A copy of the 
representation is attached. 
 

Local policy considerations 
This premises is situated within the town centre saturation area. 
 
National policy considerations 
9.12 – The police are an essential source of advice and information on the impact and 
potential impact of licensable activities, particularly on the crime and disorder 
objective. The licensing authority should accept all reasonable and proportionate 
representations made by the police unless the authority has evidence that do so 
would not be proportionate for the promotion of the licensing objectives. 
 

9.42 – The authority’s decision should be evidence-based, justified as being 
appropriate for the promotion of the licensing objectives and proportionate to what 
it is intended to achieve. 
 
10.10 – The 2003 Act requires that licensing conditions should be tailored to the size, 
type, location and characteristics and activities taking place at the premises 
concerned. Conditions should be determined on a case-by-case basis and 
standardised conditions which ignore these individual aspects should be avoided. For 
example, conditions should not be used to implement a general policy in a given area 
such as the use of CCTV, polycarbonate drinking vessels or identity scanners where 
they would not be appropriate to the specific premises. Licensing authorities and 
other responsible authorities should be alive to the indirect costs that can arise 
because of conditions. These could be a deterrent to holding events that are valuable 
to the community or for the funding of good and important causes. Licensing 
authorities should therefore ensure that any conditions they impose are only those 
which are appropriate for the promotion of the licensing objectives. 
 
Observations 
None 
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4.7 Does the information submitted include any exempt information? 

 
No 

4.8 List of Appendices:  
  

Appendix 4a: Application 
Appendix 4b: Representation from Lancashire Constabulary 
 

 

5.0 Legal considerations: 
 

5.1 
 

Please see local and national policy in the background information. 
 

6.0 Human Resources considerations: 
 

6.1 
 

None 
 

7.0 Equalities considerations: 
 

7.1 
 

There are no equalities considerations 
 

8.0 Financial considerations: 
 

8.1 
 

None 
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BRAND IDENTITY 

Las Iguanas have recently undertaken a full brand refresh, working with a leading London agency  
to develop an updated logo and visual language in keeping with the coming of age of the concept.

The resulting branding is strong and appealing with a unique Latin edge. It draws on the colour 
palette of the tropics, fresh and homely food, lovingly prepared, and vintage imagery spanning  
Latin culture from film and music to beach life and the overwhelming vitality of the continent. 

BRANDTHE
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A Fresh Revolution - the menu is bursting with authentically Latin dishes cooked by skilled chefs from fresh ingredients. Crisp salads, moreish tapas and 
South American classics give Las Iguanas a unique edge. 

Authentic, Relaxed and Welcoming - The team at Las Iguanas genuinely love South American culture and spend a lot of time and effort getting it right, 
from the food, to the cocktails to the interiors. This includes the warm, friendly, embracing service that reflects South American hospitality.

Zesty and Passionate - Las Iguanas is fresh and alive, imbued with all the sensual passion for living of Latin life.

Urban, Chic and Sophisticated - As South America grows in confidence its image becomes increasingly more sophisticated. Las Iguanas reflects this with  
a focus on the cool, stylish, urban aspects of the culture and design.

BRANDTHE
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Modern South American food draws on 
a rich history, fusing South American 
Indian ingredients with those arriving 
from Africa and Europe over the 
centuries. The resulting cuisine is rich  
in flavour, bursting with spices and 
textures which sit well with today’s  
global enthusiasm for ethnic flavours.
 
Mexican, Brazilian, Peruvian, Chilean...
the continent inspires the new and the 
different; the fresh and flavoursome. 

FOODTHE
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Our development kitchen at Las Iguanas 
in Bristol trials new dishes throughout 
the year ready to make an appearance 
on our seasonal menu which is refreshed 
for Spring and Autumn. This continuous 
development ensures that the menu 
remains innovative and exciting whilst 
retaining popular core dishes.
 
The menu brings together the best 
Latin dishes, based around unique and 
delicious home-made sauces and quality 
ingredients cooked fresh. 
 

FOODTHE
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ROYAL FESTIVAL HALL 

Newcastle
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plymouth 
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cribbs causeway
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NOT FOR DISTRIBUTION
C LAS IGUANAS
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Las Iguanas is the UK’s original and most successful Latin American 
restaurant operator. With this market booming in the UK and 
beyond, Las Iguanas continues to lead the way in contemporary 
Latin food, vibrant, evocative environments and superb hospitality.

Launched in 1991, Las Iguanas now has restaurants across the UK, 
serving up fresh South American food in iconic London tourist 
spots, lively leisure hubs, shopping malls, high streets and local 
neighbourhood eateries alike.

The mission is to Live Latin Life; to offer guests the experience of 
being somewhere else, somewhere better, somewhere distinctly 
Latin American.

C L AS IGUANAS
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BRAND IDENTITY 
Las Iguanas have recently undertaken a full brand refresh, working 
with a leading London agency to develop an updated logo and visual 
language in keeping with the coming of age of the concept.

The resulting branding is strong and appealing with a unique Latin 
edge. It draws on the colour palette of the tropics, fresh and homely 
food, lovingly prepared, and vintage imagery spanning Latin culture 
from film and music to beach life and the overwhelming vitality of 
the continent. 

C L AS IGUANAS

BRANDTHE
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BRAND PRINT 
Authentic, Relaxed and Welcoming - The team at Las Iguanas 
genuinely love South American culture and spend a lot of time and 
effort getting it right, from the food, to the cocktails to the interiors. 
This includes the warm, friendly, embracing service that reflects 
South American hospitality.

Zesty and Passionate - Las Iguanas is fresh and alive, imbued with  
all the sensual passion for living of Latin life.

Urban, Chic and Sophisticated - As South America grows in 
confidence its image becomes increasingly more sophisticated.  
Las Iguanas reflects this with a focus on the cool, stylish, urban 
aspects of the culture.

C L AS IGUANAS

BRANDTHE
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The Las Iguanas team works hard to ensure that the brand 
continues to encapsulate the multi-dimensional appeal of South 
America. Key items are imported to add authenticity to the brand, 
from Las Iguanas’ own cachaça to artisan terracotta serveware or 
small items of furniture from boutique designers.
 
The team have close ties with South America including friends, 
suppliers, charities and organisations. Regular visits serve to keep 
enhancing the brand and the authenticity Las Iguanas can deliver  
in both the food and beverage and the environment.
 
In Summer 2012 Las Iguanas played host the Rio Convention  
and Visitors Bureau and RioTur, hosting their hospitality  
ahead of the 2016 Rio Olympics.
 
The Rio Olympics will offer us a fantastic opportunity to showcase 
what we do while the eyes of the world are on Brazil and we are 
working closely with our Rio contacts to maximise the impact  
of this global event.

C L AS IGUANAS

&AUTHENTICITY

DISCOVERY
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Las Iguanas has a flexible all-day offer from morning coffee and 
churros, through tapas and light lunches to a la carte and cocktails. 
The brand operates successfully in all environments, including
 
·          BELOW OFFICES AND RESIDENTIAL DEVELOPMENTS
 i.e London Southbank Centre, Plymouth Royal William Yard

·          IN LISTED BUILDINGS
 i.e Newcastle Grey Street, Derby Friar Gate

·          HIGH STREETS
 i.e Edinburgh George Street, Exeter Queen Street
 
·          SHOPPING CENTRES
 i.e London Westfield Stratford, Manchester The Trafford Centre
 
·          LEISURE CLUSTERS
 i.e Bristol Cribbs Causeway, Cardiff Mermaid Quay

Las Iguanas currently operate 38 restaurants in a breadth of 
locations across the UK. Recent developments include Regents  
Court in Leamington Spa and Edinburgh’s historic George Street, 
home to prestigious shopping and dining in the City Centre.

C L AS IGUANAS

LOCATIONS

ROYAL WILLIAM YARD - PLYMOUTH
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Working with carefully selected teams of top UK architects  
and designers we have created a range of interior styles.   
All capture the spirit of Las Iguanas but can be customised  
to suit individual locations.

Every detail is approved by the Las Iguanas team, from the  
profile of a kitchen pass or banquette seating to finishes and  
custom fittings.

HIGH END 
Sophisticated Latin; Mid Century 
Brasilia styling with the finest 
detailing and slick finishes.

URBAN COOL 
Bright and funky with a retro  
vibe and a myriad of textures.

SHABBY CHIC 
Relaxed beach styling

C L AS IGUANAS

INTERIOR
DESIGN
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High End

C L AS IGUANAS

Stratford Cambridge
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Kingston

urban cool

C L AS IGUANAS
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Cribbs Causeway Mermaid Quays

Plymouth

shabby chic

C L AS IGUANAS
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Modern South American food draws on a rich history, fusing South 
American Indian ingredients with those arriving from Africa and 
Europe over the centuries. The resulting cuisine is rich in flavour, 
bursting with spices and textures which sit well with today’s global 
enthusiasm for ethnic flavours.
 
Mexican, Brazilian, Peruvian, Chilean...the continent inspires the 
new and the different; the fresh and flavoursome. 

C L AS IGUANAS

FOODTHE

P
age 87



Our development kitchen at Las Iguanas in Bristol trials new dishes 
throughout the year ready to make an appearance on our seasonal 
menu which is refreshed for Spring and Autumn. This continuous 
development ensures that the menu remains innovative and exciting 
whilst retaining popular core dishes.
 
The menu brings together the best Latin dishes, based around 
unique and delicious home-made sauces and quality ingredients 
cooked fresh. 
 
The bar is renowned for high quality classic Latin cocktails and 
mocktails, along with a carefully chosen range of South American 
wines and beers. Las Iguanas is the only restaurant brand to distil 
its own award winning cachaça, the spirit of Brazil, from sugar cane 
grown on the Magnifica plantation near Rio. This is used for the 
signature caipirinha cocktail.

FOODTHE

C L AS IGUANAS
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The brand has wide appeal. Our core demographic is 23-35 with  
a female bias however the flexibility of the offer attracts guests  
of all ages and types including: 
 
FAMILY – the menu appeals to all ages and tastes, perfect for 
family gatherings. The Children’s menu means that younger family 
members are well looked after 

REGULARS – great hospitality and training means we make sure to 
recognise regular guests and make their visits extra special as they 
are our best advertisement 

COUPLES – the rich environment allows for quiet, secluded tables 
for those looking for a more romantic dinner 

LUNCH – lighter bites and tapas are available through the day for 
those looking for a quick lunch 

PARTIES -  the perfect venue for friends to meet and celebrate  
with sharing-style food in a warm environment

FASTRACK – fresh food cooked quickly; for those in a hurry many 
dishes are suitable for the guest who needs to be somewhere else 
or back in the office 

GRAZERS – uninterrupted lounging for those rich in leisure time 
with a choice of tasty tapas throughout the day 

BAR VISITORS – a relaxing bar space for guests to enjoy a drink  
and tapas dishes when they don’t need a formal meal 

Guest
TYPES

C L AS IGUANAS
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AWARDS
Sunday Times 100 Best Companies to Work For 2015 & 2013 

Investors in People Gold Standard  

Investors in People Awards 2014 - Excellence in Reward  
& Recognition 

R200 Awards 2014 - Best Restaurant Drinks Offering

Best Multiple Restaurant Design (Wembley) 
Casual Dining Awards 2014 - Finalist 

Coolest Big Brand – CGA Peach Icon Awards 2013

Best Multiple Restaurant Design (Kingston) -  
Restaurant and Bar Design Awards 2013 - Shortlist

Best management team BVCA British Venture  
Capital Association 2013 - Nominated

Best Design- Gold Award Commended (Westfield Stratford)   
British Council of Shopping Centres 2012

Best Design in a Retail Space (Westfield Stratford) -  
Restaurant and Bar Design Awards 2012 - Shortlist

The Sunday Times Buyout Track 100 2011 

Group Restaurateur - Caterer and Hotelkeeper ‘Cateys’ 2009

C L AS IGUANAS
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